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Foreword
The Department of Information and Media (DoIM) was established
with a vision to create a vibrant and informed society towards a
Shared National Consciousness. It is responsible for implementation
of the Royal Government’s policies relating to the information and
media sector including creative arts and carrying out activities and
programs for attainment of the stated policy objectives.
To work towards these goals, DoIM has made consistent efforts by
undertaking several activities and programs in the fiscal year 2019–
2020. We are pleased to report that the fiscal year 2019–2020
has been a challenging and fruitful one for us. Despite COVID-19
pandemic situation the Department could still carry out its important
role and successfully implement majority of the activities and also
many other important ad-hoc programs.
Some of the planned activities undertaken this fiscal year are media
and information literacy program, content development grant to
private media houses, support to media enterprises, development
and promotion of local content and contemporary arts, capacity
building workshops for Dzongkhag media focal officers, and support
to the Bhutanese film industry.
The other programs carried out by DoIM include media coordination
during the State visit of Prime Minister of India to Bhutan,
establishment of Media Council and National Film Commission,
construction of film studio, enabling BBS TV connectivity to
rural households, establishment of Multi-Service Operator, and
development and management of a consolidated COVID-19
webpage.
1

Department of Information and Media

We are proud of our new efforts and initiatives achieved this fiscal
year. On behalf of the small DoIM team, I would like to happily
present DoIM’s Annual Report 2019–2020.
I hope you will enjoy reading the report, and we welcome your
valuable comments.

Monira AY Tsewang
Offtg. Director
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About the Department
The Department of Information and Media (DoIM), a department
under the Ministry of Information and Communications (MoIC), is
responsible for implementation of the Royal Government’s policies
relating to the information and media sector and carrying out activities
and programs for attainment of the stated policy objectives.
Vision
To create a vibrant and informed society towards a Shared National
Consciousness
Mission
To optimize the use of information and media as a tool to nurture a
knowledge-based democratic society
Mandates of the Department
•

Create conducive growth of media through formulation/
consultation/collaboration with various stakeholders on issues
related to policies, regulations and legislations;

•

Create right infrastructure for media uptake;

•

Develop strategies and standards for development of local
contents;

•

Stimulate a vibrant and creative arts sector to strengthen
national identity;

•

Enhance effective use of media for strengthening of democracy;

•

Facilitate the dissemination of the Government information by
using the Government Web Portal and any other means.
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Organogram
The DoIM has three divisions, namely InfoComm and Media
Development Division, Media Relations Division, and Creative Arts
Division.

Director

InfoComm and Media
Development Division
(IMDD)

Media Relations
Division (MRD)

Creative Arts Division
(CAD)

Human Resource
As of June 2020, the Department has 13 staff; out of which, six
are under the Professional and Management Category, three are
under the Supervisory and Support Category, and four are under
the Operational Category. One officer was on extraordinary leave.
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Activities Undertaken
The DoIM undertook numerous programs and activities in the fiscal
year (FY) 2019–2020. The details of the programs and activities are
as given under:

1.	Media and Information Literacy
Bhutan Media Impact Study (2008) highlighted the importance
of Media and Information Literacy (MIL) to understand the media
and its role and impact, as more people are engaging with the
media. Accordingly, the DoIM has initiated the MIL Program in
collaboration with the Royal Education Council (REC) and the
Ministry of Education (MoE) by developing Policy Guideline and
Strategic Framework of Media Literacy Education in Bhutan in
2009 to guide, plan and implement MIL activities. A series of
MIL activities have been carried out for different target groups.
In this FY, the following MIL activities were undertaken:
1.1	Media and Information Literacy for Gewog
Administrative Officers
As part of the broad activity on MIL to the public, workshops
on MIL were conducted for the Gewog Administrative
Officers (GAOs) in October and November 2019. 71 GAOs
and Officiating GAOs from eight Dzongkhags (Trashigang,
Mongar, Trongsa, Bumthang, Tsirang, Sarpang, Haa,
and Paro) attended the workshops conducted at Mongar,
Trongsa, Gelephu, and Paro.
5
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Media and
Information
Literacy
for Gewog
Administrative
Officers
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The participants were sensitized on the core concepts of
media, importance of media and information, opportunities
and challenges created by new media, and MIL skills to
access, analyze, evaluate and create media. The workshops
provided them with an in-depth understanding of the role of
media and its impacts and policies and legislations related
to media and information. The GAOs were also made aware
and sensitive to the responsible and ethical use of media and
to promote MIL to the people in their respective Gewogs.
The workshops were carried out in collaboration with the
Department of Local Governance and the REC.
1.2	Media and Information Literacy at Gesarling Central
School
A day-long sensitization program on MIL was conducted at
Gesarling Central School in Dagana on March 7, 2020. 28
teachers and 187 classes XI and XII students attended it.
The program aimed to provide the skills and competencies
of MIL to the teachers and students that enable and
empower them to critically and meaningfully engage with
the media and information. It sensitized them to the core
concepts and role of media, and emerging trends and
challenges created by social media, and MIL skills. It also
created awareness on the ethicality of media use, citizenry
responsibilities, and the policies and legislations related to
media and information.
Besides, the teachers were taught how to integrate MIL
into school curricula and apply the MIL skills as appropriate
teaching-learning tools and strategies that engage the 21st
century learners meaningfully. The MIL, with inquiry and
7
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critical thinking as its core strategy, provides concepts and
skills necessary for making teaching and learning processes
more exciting, relevant and enriching in school.
1.3	Plan of Actions and Strategies for Media and Information
Literacy Program in Schools and Institutions
A Plan of Actions and Strategies for Media and Information
Literacy Program in Schools and Institutions was developed
in collaboration with the REC and the MoE. It is developed
to fulfill the mandates and activities reflected in the Policy
Guideline and Strategic Framework of Media Literacy
Education in Bhutan. Although a series of MIL activities
have been carried out in line with this framework, there are
still many activities not yet implemented.
The overall purpose of this document is to provide a
comprehensive framework for enhanced partnership and
collaboration among the implementing partners, to promote
effective implementation of the MIL Program in schools,
and to facilitate systematic monitoring and assessment of
progress and impact of MIL Program in the school system.
It is also expected to address the issues of sustainability of
the MIL program in the long run.
1.4	Resource Package on Media and Information Literacy
for Facilitators
The DoIM also developed a Resource Package on Media
and Information Literacy for the Facilitators in collaboration
with the REC and the MoE. The Resource Package was
developed to provide a detailed overview of contents,
strategies, and resources for the effective conduct of the
MIL program.
8
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It is a manual for MIL facilitators that guides them to derive
the key outcomes of the MIL sensitization program through
interactive and engaging activities that are as per the needs
and learning pace of participants. It contains detailed program
sessions, pedagogies, activity strategies, assessment of
the program, and resources for the facilitator’s reference.
Table 1: Shows Major MIL Activities Implemented from
2011 to June 2020
Sl.
Activity
No.
Capacity Development
on MIL at Paro College
1
of Education and Samtse
College of Education
2
3
4
5

6

7

Remarks
1,482 graduating preservice teachers were
trained from 2011–2019

1,557 teachers and 5,503
Workshop on MIL at Higher
students of 39 HSS
Secondary Schools (HSS)
sensitized
MSC offered as optional
Introduction of Media
subject for classes XI and
Studies Curriculum (MSC)
XII since 2015
Sensitization Workshop on 1,297 students of university
MIL at colleges
colleges sensitized
Sensitization Workshop
487 NFE Instructors
on MIL for Non-Formal
Education (NFE)
sensitized.
Instructors
496 people sensitized
Sensitization Program on
(civil servants, youth, radio
MIL
jockeys, nuns, and others)
Posters, pamphlets,
Development of MIL
manuals, radio programs,
and documentaries on MIL
resources
developed
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2.

Content Development Grant and Printing
Subsidy
To encourage the private media houses to cover rural stories
and support production of original Bhutanese content, content
development grants were provided to five print media houses
(Bhutan Today, Bhutan Times, Business Bhutan, The Journalist,
and The Bhutanese). The grants include funding towards travel
and daily subsistence fee incurred while covering stories in rural
areas.
Through these grants, the DoIM supports the private media
houses in producing local and rural content to better inform
the public, to contribute to debate, and most importantly to
increase coverage of rural issues that were otherwise financially
challenging for the media houses to cover. In the past, such
grants were also disbursed to private radio stations.
In addition, the DoIM facilitated the release of Nu 2.392 million
as a printing subsidy for the private newspapers through the
Bhutan Media Foundation.

3.	Media Coordination during the State Visit of
Prime Minister of India to Bhutan
The DoIM carried out an important role of media coordination
during the State visit of the Prime Minister of India Shri Narendra
Modi to Bhutan from 17–18 August 2019. The Department
facilitated the coordination of 48 foreign media personnel and
14 local media covering the visit.
The Department also arranged their logistics, getting approvals
and media passes, and liaising with the media personnel for
11
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Local Content
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smooth coverage of the event. A media center was hosted at the
MoIC office in Thimphu for all the media covering the event with
access to high-speed Internet, computers, and printing facilities.

4.

Local Content
The DoIM supports the production of relevant local content and
makes them accessible in the public domain. In the past, various
animation and audiovisual programs based on our local folktales
and legends were developed. The programs were broadcasted
on the BBS TV and local cable TV channels, and they were also
made available on DoIM YouTube channel (DoIM Bhutan) and
other online platforms.
4.1	Production and Development of Comic Books
In the FY 2019–2020, the DoIM has produced two comic
books (The Magic Cup and The Monkey and the Old Couple)
in Dzongkha and English language. The stories are based
on Bhutanese folktales. Four thousand copies of the comic
books were printed, and they will be distributed to primary
and lower secondary schools in the country.
4.2	Support for Reality Show Druk Gi Kalapingka – Voice of
Nightingale
The DoIM provided financial support for Druk Gi Kalapingka
– Voice of Nightingale, a reality TV show, for their three
prizes (Best Singer in Zhungdra, Best singer in Boedra, and
Best singer in Rigsar).
The show promotes different Bhutanese songs, which
contributes towards promotion and revival of our traditional
13
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music and songs. The reality show also offers scholarships
to the winners at Desi High School, Thimphu.
4.3	Production of Live-Action Film
To keep Bhutanese cultural and traditional values intact, the
DoIM is required to produce local content and promote and
create awareness on issues of its relevance to society. To
fulfill this mandate, in the FY 2019-2020, the Department
has produced one live-action film based on the Bhutanese
folktale, Butsu Lorigchen.

5.

Contemporary Arts
The Department is responsible for building a vibrant and creative
information and media sector that is responsive to the needs of
people. One of the initiatives by the DoIM to achieve this effort
is program on contemporary arts. The following contemporary
art activities were undertaken:
5.1	TV/Stage Anchoring Training
A five-day capacity building training was conducted in
Thimphu from 21–25 October, 2019 to professionalize and
build the capacity of stage anchors of reality TV shows in
the country.
13 participants, comprising organizers and anchors of reality
TV shows and members of the Film Association of Bhutan,
attended the training. The training included introduction
to stage and mic, voice grooming techniques, and how to
interact and entertain the audiences.
15

Department of Information and Media

5.2	Support for Winter Youth Program ‘Art for People’
The DoIM provided financial support for the Winter Youth
Program ‘Art for People’. The program was organized by the
Rabbit in the Twilight Productions, and it also included other
activities such as dance, drama, art, music, and filmmaking.
The program was aimed to engage youth during the school
holidays, inspire contemporary arts among them, and use
the contemporary arts as a catalyst to shape today’s youth
into responsible individuals who are capable of making a
positive impact in their communities or society. It was also
to encourage talented youth to take up a career in the
creative arts field.
5.3 Support for Gokab Vol. 5 Dance Event
The DoIM also provided financial support as cash prizes
for the Gokab Vol. 5 Dance Event towards the winners of
‘Alstyle solo’ and ‘Boedra Rigsar’. The event was organized
by the Gokab Community Centre for Learning to provide
young people with a platform to rediscover their creative
power and to learn and explore new skills in a positive and
nurturing environment.
This support was provided not only to encourage the youth
involved in the event but also to build a vibrant and creative
industry that is responsive to people’s needs.

16
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6.	Social
Media
Empowerment

for

Governance

and

The Royal Government of Bhutan (RGoB) sees social media
as an important tool for operationalizing the goals of Gross
National Happiness (GNH) and strengthening democracy
and good governance. Accordingly, Social Media Policy for
the Royal Government of Bhutan was endorsed by the 95th
Lhengye Zhungtshog held on 12th January 2016.
The Policy requires all the RGoB agencies to use social media
as a tool for improving accessibility of government information
and effective public service delivery, enabling greater citizen
participation and public policy formulation, and enhancing
transition to eGovernment. The agencies need to develop and
implement their respective social media plans for creating and
using their own social media platforms. As required by the
Policy, the DoIM conducted numerous social media training for
the civil servants and carried out awareness programs.
6.1	Workshop on Social Media for Empowerment
A five-day workshop on Social Media for Empowerment
was conducted in Paro from 18–22 November 2019. 18
Dzongkhag Information and Media Officers (IMOs) and
media focals attended it.
The workshop covered topics such as digital creative content
development, creative online campaigns, online crisis
response, media relations, and a session on developing an
agency social media plan.
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Table 2: Capacity building and workshop on social media
conducted from 2016 to 2020
Sl.
No.

1

Fiscal
Year

20162017

2

20172018

3

20182019

4

20192020

Activity
Social media as a tool for national
development for Hon’ble members
of the National Council
Training on developing agency
social media plans for IMOs from
ministries and autonomous agencies
Training on social media in
development and governance for
seniors level civil servants
Training on media management for
Dzongkhag media focal officers
Training on media management
for Research Officers of the National
Council Secretariat
Workshop on social media for
empowerment for IMOs and media
focals of ministries and agencies
Workshop on social media for
empowerment for Dzongkhag IMOs
and media focals
Total

No. of
Participants
8
32
18
13
13
18
18
120

6.2	Sensitization on Social Media Policy
189 graduates with diverse technical backgrounds attended
a sensitization on Social Media Policy for the Royal
Government of Bhutan at the Royal Institute of Management,
Semtokha on 17th January 2020.
This awareness session is a part of Foundational In-service
Training for Technical Service being carried out by the Royal
Civil Service Commission to equip the Bhutan Civil Service
Examination (BCSE) selected technical graduates with
knowledge and perspectives on national goals, policies,
and priorities of the RGoB.
19
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Table 3: Sensitization on Social Media Policy conducted from
2016 to 2020
Sl.
No.

FY

1

2017 2018

2

2018 2019

3

2019 2020

Activity
Sensitization on Social Media Policy
for Dzongkhag officials of Tsirang,
Dagana, Punakha, Mongar, Bumthang,
Trashi Yangtse, Samdrup Jongkhar,
Samtse, Paro, Wangdue, and Haa,
Dzongkhag Health Officers, and school
teachers.
Sensitization on social media for
monastic institutions (Lekshey Jungney
Shedra in Punakha and Phuentsholing
Shedra)
Sensitization on Social Media Policy for
BCSE-select technical graduates

No. of
Participants

1,566

187
189

6.3 COVID-19 Webpage
The Department has developed a COVID-19 webpage
(https://www.gov.bt/covid19/) with technical support from
the Department of IT and Telecom. It was developed for
the purpose to streamline the dissemination of official
information to the public on COVID-19, while also archiving
the developments on a dedicated website of the government.
This was made possible with a directive from the Cabinet
Secretariat.
The webpage serves as a comprehensive source on
COVID-19 communication materials coming out of the
government. The DoIM manages the webpage and serves
as the Media Unit under the ICT, Media and Transport
Desk during the times of disaster as per section 4.5 of
the guidelines for Disaster Response and Coordination
Mechanism 2020.
20
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7.	Establishment of Media Council and National
Film Commission
The Media Council and the National Film Commission were
established in line with the Information, Communications and
Media Act of Bhutan 2018. The DoIM initially drafted organization
structures and terms of reference, sought nominations and
finalized their board members, and prepared a budget proposal
for setting up the entities.
7.1	Media Council
The Media Council was established on 10th September
2019. It consists of five board members representing the
MoIC, Bhutan InfoComm and Media Authority (BICMA),
Journalists Association of Bhutan (JAB), Bhutan Media
Foundation (BMF), and Media Enterprises.
The Council is mandated to promote and protect freedom
and independence of the media, serve as a standard-setting
and complaints body to enhance ethical and professional
standards amongst journalists and media enterprises, hear
the complaints and settle the dispute in relation to offences
of content, and provide recommendations on matters
affecting the media sector. It will also create room for co
and self-regulation in the media sector, doing away with the
statutory form of regulation.
One official each from the DoIM and the BICMA were
transferred to the Media Council Secretariat.
7.2 Establishment of National Film Commission
The National Film Commission was established on 15th
21
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First appointed Board Members of Media
Council and National Film Commission
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August 2019 as an autonomous government agency. An
independent board consisting of government officials and
film professionals governs the Commission.
The Commission is tasked with building a strong and vibrant
film sector capable of contributing to Bhutan’s pursuit of
GNH. It is set up as a nodal agency for all film-related works
to bring about a paradigm shift in managing the film sector,
from restrictive regulation to facilitation, in keeping with the
global trends and practices.
Two officials from the DoIM were transferred to the National
Film Commission Secretariat.

8.

Construction of Film Studio
A film studio was envisaged to play a pivotal role in
professionalizing the Bhutanese film industry as the industry
grew rapidly in recent times. The film industry has been
recognized to have an immense potential in terms of generating
employment and revenue, and promoting art, culture, language
and identity of the country.
The DoIM spearheaded construction of the film studio in an
area of 8,262 sq.ft (19 decimals) in Thimphu in collaboration
with the Royal Office for Media (ROM) and the Film Association
of Bhutan (FAB). The overall cost of the project was about
Nu. 88.9 million, which was mobilized through the Ministry of
Finance. The land for the Studio was provided by the ROM to
the erstwhile FAB on the user right basis.
The Studio will have pre and post-production facilities such
as indoor studio, green screen shooting, color grading, and
23
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Film Studio
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mixing sound studio for recording and sound design. It will also
have space for capacity building and skilling youth in modern
techniques of filmmaking and digital content creation.
The construction work commenced on 1st September 2018 by
the Construction Development Corporation Limited as a deposit
work. It was initially scheduled for completion in August 2020;
however, due to the COVID-19 pandemic, the completion date
of construction was rescheduled to December 2020. On 16th
September 2019, the project was handed over to the National
Film Commission Secretariat.

9.

Capacity Building for the Film Industry
On the request of His Majesty the King of Bhutan, the Republic of
Korea has played a catalytic role towards the development and
professionalization of the Bhutanese film industry involving the
DoIM since 2012. South Korea has been providing assistance
such as capacity building to Bhutanese filmmakers and
technicians, filming equipment to the Bhutanese film industry,
and support in policy formulation.
In this fiscal year, 14 members from the Bhutanese film industry
and one from the National Film Commission Board attended
a Capacity Building for Bhutanese Film Industry in South
Korea from 28th September to 12th October 2019. The Korea
International Cooperation Agency provided the training through
its new country focused program entitled ‘Capacity Building for
Bhutan’s Film Industry 2018–2020’.
The participants learned about the Korean film industry and how
the Korean Film Council was instrumental in the development
of the Korean film industry. They visited places like Korean
25
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Academy for Fine Arts, Art Service Studio, Dexter Studio, and
Korean Film Archive where they learned about methods used
for enhancing film industry expertise and post-production.
They attended the Asian Film Market Forum and witnessed the
Asian Contents Award where they learned about these regional
initiatives to boost the creation of quality content in the Asian
region. They visited the Busan Cinema Center and attended the
Busan International Film Festival.
Moreover, the participants learned about the Korean Rating
Board, the Asian Film Market, and Asian Intellectual Property.
They had an opportunity to share their views and discuss
construction of cinema halls, and how to improve film exhibition
in Bhutan and human resource development.
Till June 2020, 55 officials from the Bhutanese film industry,
National Film Commission, and DoIM attended training provided
by the KOICA through this program.
26
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10.	Establishment of Multi-Service Operator
On 11th November 2019, the Bhutan NetCom was inaugurated
as a Multi-Service Operator (MSO) at TechPark in Thimphu.
About 92 local cable operators in the country came together to
form the MSO for digitizing the television system and enhancing
TV service coverage to 90 percent of the unconnected
households within three years of their plan.
The MSO is expected to enhance better TV picture quality,
introduce new and innovative bundling and packaging of TV
services, and improve transparent and increased revenue
contribution to the Government. Till June 2020, the Bhutan
NetCom has tested in 33 distribution points and interconnected
11 local cable operators with its digital signals.
The MoIC issued a recommendation for the MSO license to
the BICMA on 31st July 2018 based on a proposal submitted
by the Association of Bhutanese Cable Operators (ABCO) for
establishing an MSO. On 23rd August 2018, the BICMA issued
in-principle approval for the establishment of MSO to ABCO,
and on 21st October 2019, the Bhutan NetCom Pvt. Ltd. was
issued the MSO license.
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Establishment of MSO

Enabling BBS TV
Connectivity to Rural
Households
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11.	Enabling BBS TV Connectivity to Rural
Households
In collaboration with the Bhutan InfoComm and Media Authority
(BICMA) and the Policy and Planning Division, MoIC, the
Department developed an implementation plan to provide
nationwide Bhutan Broadcasting Service (BBS) TV connectivity
to rural households using the South Asia Satellite (SAS). The
launch of the SAS and establishment of the Ground Station in
2019 in Thimphu has enabled the BBS TV signals to reach the
entire country.
Recent data collected shows that there are 39,461 households
in rural Bhutan without BBS TV connectivity; out of which 28,918
households are without television sets and 10,543 households
have TV sets but no BBS TV connectivity.
The BICMA licensed six permit holders for installation of Kuband dish antennas all across the country, and till June 2020
the permit holders have installed 365 households with Ku-band
dishes. The DoIM supported the permit holders by facilitating
import and distribution of TV equipment in the country.
This project was implemented towards fulfilling an Agency Key
Result Area (12th Five Year Plan) of the MoIC to achieve access
to information and media for 90 percent of the Bhutanese
population and the pledge of the present government to
upgrade the BBS for enhanced definition and for a wider reach
to improve it as the easiest, cheapest, and most effective way of
achieving the aim of creating an informed society.
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Advocacy Materials on Social Media and
Fake News developed by DoIM
ཁྱོད་ཀྱི་ཧེ་མ།

མནོ་བསམ་གཏང་།
ཨ་རྟག་ར་མནོ་བསམ་གཏང་།
བརྡ་བརྒྱུད་དང་བརྡ་དོན་གྱི་ཤེས་ཡོན་འདི་
ལག་ལེན་འཐབ་ཚུགསཔ་དང་། བརྟག་

དཔྱད་འབད་ཚུགསཔ། དབྱེ་ཞིབ་འབད་
ཚུགསཔ། གསར་བཟོ་འབད་ཚུགསཔ།

དེ་ལས་ལཱ་འབད་ཚུགས་པའི་ལྕོགས་གྲུབ་
ཅིག་ཨིན།

འདི་བདེན་པ་ཨིན་ན?

འདི་དགོས་མཁོ་འདུག་ག?

འདི་སེམས་ཤུགས་བསྐྱེད་ནི་ཨིན་ན?
འདི་མཁོ་ཆེ་དྲགས་ཨིན་ན?

འདི་བསམ་པ་བཟང་པོ་ཨིན་ན?

ཁག་ཆེ་བའི་དུས་ཚོད་དང་ ཡང་ན་ གཞན་ག་ཅིའི་ཐད་ཁར་འབད་རུང་ མི་ངོ་ཅིག་གིས་ བདེན་པ་མེད་པའི་བརྡ་འཕྲིན་དང་། ཡང་ན་ གོ་དོན་བརྡ་

ལོག་གི་བརྡ་འཕྲིན་ཚུ་ ཁྱབ་སྤེལ་འབད་བ་ཅིན་ འབྲུག་གི་བརྡ་དོན་བརྒྱུད་འབྲེལ་དང་བརྡ་བརྒྱུད་བཅའ་ཁྲིམས་ ༢༠༡༨ ཅན་མ་ནང་ ཉེས་སྤོད་ཀྱི་
གྲངས་སུ་ཚུདཔ་ཨིནམ་ལས་ དེ་ལུ་ཉེས་འཛུགས་བསྐྱལ་དགོ། མི་དམངས་སྤྱིར་བཏང་ལུ་ གནས་ཚུལ་རྫུས་མ་ཚུ་ག་ཅི་ར་ཨིན་རུང་ ཁྱབ་སྤེལ་མ་
འབད་ཟེར་ བསླབ་བྱ་བྱིནམ་ཨིན།

བརྡ་དོན་དང་བརྡ་བརྒྱུད་ལས་ཁུངས།
བརྡ་དོན་དང་བརྒྱུད་འབྲེལ་ལྷན་ཁག
དཔལ་ལྡན་འབྲུག་གཞུང་།

Before you

THINK
Always think
Media and
Information Literacy
is the ability to
ACCESS, ANALYZE,
EVALUATE,
CREATE and ACT.

Is it true?
Is it useful?
Is it inspiring?
Is it essential?
And is it kind?

Spreading false or misleading messages by any person during the time of emergency or otherwise
through any means is an offense under the Information, Communications and Media Act of Bhutan
2018 and shall be prosecuted for the same. The general public is advised not to spread any kind of
fake news.
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